
Kelio VISIO

Function keys
 Interrogation of results

 Business leave (eg: delegation, business trips, etc.)

 Overtime on request (OTA)

 Door opening 

 Break (present on site)

 Paid break with conditioned duration 
 Balance interruption switch between flexi-time     

    and overtime (except HP 3000)

 Change of daily schedule (except HP 3000)

 Clocking w/o badge (except HP 3000)

 Creation of absence file (except HP 3000)

 Capacity: 
   2,000 people. / 50,000 stored clockings

 Supply:
  12V or 230V power supply (main indicator)
  12V/230V internal relay
  Back-up power supply with 2hrs battery time

 Display:
  Backlit LCD 2x24 characters

 3 connection modes: 
Ethernet 10/100 BaseT•	
RS 232•	
Modem•	

 Types of readers:
STID / HID Proximity•	
Biometric (fingerprint)•	
Magnetic•	
Mifare•	
Motorola	•	
Legic  •	

 Available peripherals:
Access reader•	
T50 attendance board•	
Time synchronisation antenna•	

    Kelio	
Terminal
A range of terminals 
for time management

> Results displayed (balance, totals...) in real 
time when the server is disconnected.



 Ethernet connection

 Types of readers: 

    125 kHz (STID ou HID) proximity /Biometric (fingerprint) / Mifare

 110V/230V power supply

 Display: Backlit LCD 2x12 characters

 10,000 clockings saved

 Results displayed in real time

 2 function keys (see Kelio Visio for the list of possible functions)

 Available in white or metallic grey

 Ethernet connection

 Biometrics: Hand geometry Terminal

 12 V power supply unit provided

 Display: Backlit LCD 2x16 characters

 5,000 clockings saved

 Results displayed in real time with the connection     
to a Visio terminal or concentrator

 2 function keys for the HP 3000 
   (see Kelio Visio for the list of possible functions)

 BioCote® anti-bacterial treatment

Kelio PRIO
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    Kelio 	
Terminal
A range of terminals 
for time management

Non-contractual information Bodet reserves the right to make 
certain technical, aesthetic or colour modifications, without 

prior notice.
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Autoclock Systems Ltd
93/97 Second Avenue

Heaton
Newcastle upon Tyne, NE6 5XT

Tel: 0191 2761611, Fax: 0191 2761611
Web: www.autoclocksystems.co.uk

Email: sales@autoclocksystems.co.uk

HP 1000 / HP 3000


